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attending so many exciting events and representing our province's
m Events Calendar 14 dairy farmers. Events this summer have been very well attended
¢ , following two years of minimal group get togethers during the pan-
: Quality Bonus 15 demic
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Community The summer started with SaskMilk participating in a Taste of Sas-
: Classifieds & e katchewan in Saskatoon. An always popular event, SaskMilk handed
Directors out ice cream - yum! - and was an attraction for visitors who came
—

to sample some local fare while enjoying the beautiful scenery of the
South Saskatchewan River.

Following Taste of Saskatchewan, SaskMilk continued its involve-
ment with Country Thunder. Another well attended event, SaskMilk
had a very successful on stage activation and got great reviews from
concert attendees!

Two of the most well known summer attractions in the province,
the Queen City Ex and the Saskatoon Ex had major SaskMilk in-
volvement. In Regina, SaskMilk sponsored the pancake breakfast
and the SaskMilk marketing team was there to serve attendees. In
Saskatoon, Dairyanna was a main attraction. Participating in the
mascot parade, riding the rides, and taking pictures, kids were hap-
py to spend time with SaskMilk's impossible to miss representative!
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5 Simple Ways to Improve Our Discussion of
Mental llInesses

Written by Coral Blaikie

As we break down the stigma around mental illnesses, there are 5 simple ways we can avoid
negative labels and stereotypes in our discussion of mental illnesses. Even if the person we are
talking to or talking about is not offended or put-off by our choice of words, these best practices
for discussing mental illnesses are well-researched and currently widely accepted in Western cul-
ture. While it may seem trivial to ask that you refrain from talking about a population in a certain
way, it is the first step in being more compassionate, informed, and respectful in our conversa-
tion.

1. Instead of: Equate people with their mental health status. People aren’'t OCD, bipolar, or
schizo. However, there are people with OCD and people with bipolar disorder and people with
schizophrenia. Consider this analogy: a person is not eyebrows. They have eyebrows. Having

a mental illness does not define us; it is not our identity (if we don’t want it to be). Using per-
son-centered language helps us to focus on the individual, their life, their goals, and their person-
ality instead of defining them by their symptoms, iliness, or disability. A template for talking this
way is “She has (bipolar disorder, schizophrenia, etc.), not “She is (bipolar, schizo).

It may be important to note that when using person-centered language, speaking about the
autistic community is an exception. Most “people with autism” actually prefer to be referred to
as autistic because the condition is permanent and therefore is associated as part of their iden-
tity. If unsure how to refer to someone when talking about them in relation to their condition
orillness, it is more polite to ask than to assume. If anyone reading has any of the above listed
conditions and does not appreciate being referred to using person-centered language, we re-
spect however you associate your health with your identity and do not intend to imply that your
preferred label is wrong.

Try this: Ask the person how they like to refer to their condition or opt for person-centered
language.

2. Instead of: Use the terms “commit suicide,” or “failed/successful attempt.” The term
“committed suicide” goes back to a time when taking your own life was considered a
crime. People commit crimes. Additionally, attempts at suicide are neither successful nor
failed. A successful attempt (or completion of suicide) implies that the act was a victory, a
favourable outcome or accomplishment. Conversely, a failed attempt or incomplete sui-
cide implies that they did not try hard enough. These words may seem so trivial, and yet
they can carry a substantial amount of unintended meaning and come across as incredi-
bly insensitive.

Try this: Use language such as “died by suicide,” “took their own life,” “is suicidal,” or
“attempted suicide.”



3. Instead of: use terms reserved for clinical mental health disorders to describe individ-
ual idiosyncrasies or common behaviour. For example, we often hear, “She’s so OCD...” or
“That’s so depressing.” The term “OCD” is often synonymous with being extremely neat,
“bipolar” with being moody, “depressed” with experiencing sadness,‘phobic” with having

a minor fear, “ADHD” with being energetic or distractable, “psycho” or “schizo” with being
wild, violent, or strange, and more. These terms actually refer to debilitating conditions. The
use of these words in a flippant, joking manner takes away from the seriousness of each
condition.

Try this: Reserve diagnostic terms only for discussions of the mental health conditions that
they describe.

4. Instead of: Refer to behaviour as being “normal.” There is no standardized measure for
normalcy. “Normal” behaviour is subjective. Your normal does not match my normal, and
your normal today may not match your normal in 5 years.

Try this: Use the terms “typical” or “usual” as these are more objective and less critical.

5. Instead of: Use your fear of saying something wrong or offensive as a reason to not talk
at all. How will we know what language feels right and what doesn't if we don't talk at all?
Ask questions: “How would you like to refer to your illness?” “Would you prefer that | say
___or___?"Listen more: Be open-minded to hearing about the person’s experience and
how it may differ from your conceptualization of what the mental illness should look or
sound like. Listen for how the person describes themselves in relation to their condition and
use the words that they use in order to make them feel comfortable and understood.

Try this: Ask More, Listen More, Do More.
These are guidelines for further awareness about mental health and should not be used as a diagno-

sis or treatment plan. If you need assistance, please contact your doctor, a mental health profession-
al or visit the Do More Ag resources page.

The Do More Agriculture Foundation is the national voice and champion for mental health in Ca-
nadian agriculture and is changing the culture of agriculture to one where all producers are encour-
aged, supported, and empowered to take care of their mental wellbeing. Producers are among the
most vulnerable when it comes to mental health issues. By collaborating with the entire industry
and those working to address the state of mental health in Agriculture, we can and will make a
substantial impact.


https://www.domore.ag/crisis-contacts
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Who Should | Call?

' ' Who at the SaskMilk office should producers call?

Here'’s a handy guide!

FOR CALL AT

e Sponsorship Requests Anita Med| 306-721-9483
e Donation Requests
e Dairyanna's Costume and Events
e School Milk Program
e Nutrition Resource Ordering
e Quota Exchange and Private Quota Transfers Bev Solie 306-721-9488
e leases
e Transfer Credits
e Security Applications
e Projections for production
e Name Changes
e Designation of Signing Authority
e  Monthly production numbers for producers
e School Milk Program Chelsea Wilcoxen 306-527-0753
e Marketing Activities
Producer statements Darlene Weighill 306-721-9491
Banking info for direct deposit of milk pay
Milk pick-up issues -variances in volumes, planning to
quit shipping, etc.
e On Farm- licensing, facilities, equipment, driveways, Tina Leverton 306-721-9486

yards, animal care
Lab testing results
Pro Action- Food Safety (CQM), Animal Care, Traceability,
Biosecurity, Environment
e Extension services

Monthly milk prices paid to producers Doug Miller 306-721-9485
Provincial & National production updates

e On Farm- licensing, facilities, equipment, driveways, Chris Pinno 306-721-9494
yards, animal care

Bulk truck drivers- licensing, complaints/issues
Bulk tank calibrations

Rayner Dairy Centre & Research

Environment and Regulatory

SaskMilk Portal Assistance Jenn Buehler 306-721-9492

e Media or news stories or if you have been contacted by Joy Smith 306-721-9482
any media agency or reporter

Trade agreements, international trade updates
DEAP policy/program enquiries

Research enquiries or proposals

Social media enquiries (Twitter, Instagram, Facebook) Julie Ell 306-721-9493
Website enquiries
Newsletter advertising
Dairy Conference
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Quota Exchange

The market-clearing price established for the August 2022 Quota Exchange was $41,050.00.

The next Quota Exchange will be held on September 15, 2022. All offers to sell and bids to purchase quota through the
Quota Exchange must be submitted by midnight, September 6, 2022. SaskMilk recommends that offers and bids be
submitted well in advance of the deadline date to ensure adequate time for corrections, if necessary.

When making bids on the Quota Exchange, the price on offers to sell quota is the minimum price that the producer is
prepared to accept for that quota. Only if the market-clearing price is equal to or greater than the producer’s minimum price will that pro-
ducer qualify for participation in the Exchange. Conversely, the price on offers to purchase quota is the maximum price that the producer
is prepared to pay for that quota. Only if the market-clearing price is equal to or less than the producer’s maximum price will that producer
qualify for participation in the Exchange. The clearing price is set at the price where the smallest difference exists between the accumulated
volume offered for sale and the accumulated volume bid to purchase. The results of the Quota Exchange are outlined in the following table.

Market Clearing Price per kilogram of butterfat $41,050.00
Daily Kilograms offered to Purchase 56.66
Kilograms offered to Sell 14.12
Kilograms sold 7.62
Number of Producers
- offered to purchase 7
- purchased quota 2
- offered to sell 5
- sold quota 3
Price No. of | Cumulative | Daily Cumulative | Cumulative | Cumulative | Daily Kgs | Cumulative | No. of
($/daily kg b.f.) | Sellers | Sellers Kgs b.f. sales Sales less purchases | b.f. of- bidders buyers
offered for Cumulative fered to
sale purchases purchase

$40,250.00

0.00

4.12

-42.54

46.66

10.00

94095000 |0 |2 |000 |412  |-2254 [2666 |500 |4 |1

s10000 [0 |3 oo (762 404 |1es |00 2 |1
$4290000 |1 |5 300 |1412 |1246 |166  [000 |1 |0 |
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# OF PRODUCERS # OF PRODUCERS TOTAL KGS OF
MONTH TRANSFER IN TRANSFER OUT BUTTERFAT

July 2021 15 15 7,959

August 2021 27 27 29,932

September 2021 |28 28 17,706

October 2021 31 31 16,159

November 2021 |21 21 10,059

December 2021 |18 18 15,526

January 2021 12 12 7,006

February 2021 7 7 5,438

March 2021 7 7 3,799

April 2022 8 8 6,341

May 2022 13 13 8,245

June 2022 15 15 13,566

July 2022 29 29 23,847

# OF KGS
MONTH DAILY KILOGRAMS MONTH PRODUCERS | BUTTERFAT

July 2021 188.98 July 2021 0 0
August 2021 0.00 August 2021 5 528
September 2021 1,694.55 September 2021 |4 369
October 2021 85.16 October 2021 9 2,599
November 2021 0.00 November 2021 |10 1,353
December 2021 0.00 December 2021 |29 957
January 2022 0.00 January 2022 24 419
February 2022 0.00 February 2022 21 1,270
March 2022 0.00 March 2022 40 2,208
April 2022 0.00 April 2022 31 1,262
May 2022 0.00 May 2022 22 1,360
June 2022 185.52 June 2022 4 152
July 2022 350.00 July 2022 6 990
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POSITIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
+5 1 373
Oto+5 21 7,483
TOTAL 22 7,856
NEGATIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
-15 3 3,396
-10 to -15 42 115,851
-5to -10 42 88,345
Oto-5 39 21,330
TOTAL 126 228,921

LOST OPPORTUNITY (KGS OF

MONTH # OF PRODUCERS BUTTERFAT)
July, 2021 4 2,807
August, 2021 3 1,502
September, 2021 2 972
October, 2021 1 63
November, 2021 2 442
December, 2021 3 1,624
January, 2022 2 800
Febraury, 2022 2 264
March, 2022 4 619
April, 2022 3 503
May, 2022 4 700
June, 2022 4 1,143
July, 2022 3 656

PRICE PER KILOGRAM CLASS
COMPONENTS AVERAGE TEST 1TOS5
Butterfat 4.0770 18.507839
Protein 3.1921 2.780965
Other Solids 5.8743 0.755598




The average butterfat price received per kilogram was $21.77.

Milk Sale Revenue $21,158,226.15

WMP Revenue/<Expense> $445,960.99

Total Revenue $21,604,187.14
DFC Update

Fieldnotes from Dairy Farmers of Canada’s 2022 Annual
General Meeting

(Left to right) Annie AcMoody,
Vice-President, Policy & Trade,
Dairy Farmers of Canada;
Rebecca Johnson, Sustainability
Specialist, Viresco Solutions; Korb
Whale, Board Director, Lactanet
and Dairy Farmers of Canada;
Fawn Jackson, Chief Sustainability
Officer, Dairy Farmers of Canada.

OnJuly 13 and 14, 2022, Dalry Farmers of Canada (DFC) held its first hybrid Annual General
Meeting (AGM) with voting delegates representing DFC’s member organizations attending in
person at the Westin Ottawa, and hundreds of farmers participating virtually from home.

The event featured engaging and timely sessions, including a dairy market outlook from
Sébastien Pouliot, principal economist for Farm Credit Canada, and fireside chats with DFC’s
executive team, as well as Kirsten Hillman, Canada’s ambassador to the United States, and
political journalist and commentator Althia Raj of the Toronto Star. An interactive session with
dairy farmers closed out the two-day event, with top-of-mind issues raised such as milk pric-
ing, sustainability initiatives and changing consumer demographics.

A notable highlight was our Dairy Farming Forward to Net Zero 2050 panel discussion to
review steps taken so far and to explain the next steps for farmers. The overarching message
was that much has been accomplished since the Net Zero announcement at DFC’s Annual
Policy Conference in February, and that to succeed, the plan and the commitment must come
from producers and encompass the three pillars of sustainability - environmental, community
and economic. No plan to reach net-zero emissions will be successful without further progress
in all three.
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You're invested
IN your business

So are we

Partner with the only lender
100% invested in Canadian
agriculture and food.

1-800-387-3232 | fcc.ca
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1,034,538 1,046,959 (12,421) -248,472
1,060,693 1,003,625 57,068 -248,435
1,029,716 1,103,381 (73,665) -249,697
1,077,007 1,086,342 (9,335) -248,425
1,043,347 1,098,648 (55,301) -248,838
1,067,341 1,082,184 (14,843) -247,717
1,057,865 1,007,352 50,513 -246,682
959,825 881,385 78,440 -247,027
1,036,299 1,039,126 (2,827) -245,626

983,864 951,694 32,170 -244,016
1,006,347 1,032,925 (26,578) -245,384
970,863 977,892 (7,029) -246,230
993,100 1,060,911 (67,811) -246,509
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155,295 893,764 7.19% 12,423,582
155,272 950,832 7.81% 12,421,767
156,061 895,958 7.18% 12,484,861
155,266 886,623 7.14% 12,421,264
155,524 831,322 7.06% 12,441,914
154,823 863,573 6.97% 12,385,871
154,176 914,086 7.41% 12,334,091
154,392 992,526 8.04% 12,351,337
153,516 989,699 8.19% 12,281,295

152,510 1,038,027 8.51% 12,200,780
153,365 1,030,990 8.40% 12,269,194
153,894 1,023,961 8.32% 12,311,513
154,068 956,150 7.76% 12,325,465
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SK Milk Production
SK Position

106.00%
104.00%
102.00%
100.00%

98.00%

96.00%

94.00%

May-16 Sep-17 Feb-19 Jun-20 Oct-21 Mar-23

Amoxicillin 3.1 10/ None Sulfadimethoxine 4.7 10 / 10

Ampicillin 7.7 10/ 10 Sulfamethazine 7.7 10/ 10

Ceftiofur and

Metabolites” 53 100/ 100
Cephapirin 14 20/ 20 Chlortetracycline 54 300/ 100
Cloxacillin 7.4 10 / None Oxytetracycline 66 300/ 100
Penicillin G 2.2 5/ 6& Tetracycline 21 300/ 100

T Positive at least 90% of the time with 95% confidence.

* parts per billion or ng/mL

A Ceftiofur parent drug sensitivity is approximately 1/2 that reported in the table.

& Canadian MRL for penicillin G is 0.01 IU/ml, equivalent to 6 ppb.

o Canadian MRL for sulfa drugs are singly or in combination with other MRL listed sulfonamides.

Test stations are located at the following locations:

REGION LOCATION CONTACT
Star City, SK Star City Colony Reuben Tschetter, 306-921-9381
Emerald Park, SK Warman Veterinary Services 86 Great Plains Rd, SK S4L 1C9 Phone: (306) 347-9995

Charm tests strips and Charm testers are now available for purchase through SaskMilk. Agrifoods is now carrying SNAP test kits for
tetracyclines as well as beta lactams. For further information contact: SaskMilk 306-949-6999.
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SaskMilk Board Activities

August/September

August 15 WMP Members Meeting
August 23 WMP Chairs Meeting
September 14 & 15 SaskMilk Board Meeting
September 15 DFC Board Meeting

In the Community
Check out these SaskMilk events!

August

August 2022 Fall Country Cookout
August 2022 Agriculture Teacher Expedition - AITC
August 19 - 21 Rock 102 Show & Shine - Saskatoon

September

September 17 MS Bike Tour - Waskesiu

September 29 Gratitude Dinner - Hospitals of Regina Foundation - Regina

October

October 1 Cultural Connections - India Night - Regina

October 21 Regina Teachers’ Convention - Regina




July Quality Bonus

To get the quality bonus producers must have:

Monthly Average:

IBC - <= 30,000/ ml

SCC- <= 250,000/ml

FPt- lower than -0.525°Hortvet

No positive inhibitors

*represent # of months the quality bonus has been received

SASKMILK

101115806 Saskatchewan
Ltd'*******

Enns Farms Ltd* 00+

Hutterian Brethren Church
Of Star City Inc. 0%

Marfay Farms Limited***+++*

Sunnyside Dairy*******

Adit Farms Inc oot

Fehr's Riverfront Farm
Ltd.*****ﬂﬂ(’

Hutterian Brethren Church
Ponteix***

Mcgee Colony*******

The Hutterian Brethren
Church Of Riverview Limit-

edrrronet

Artland Dairies Inc*¢

Foth Ventures Ltd* ¢+

Hutterian Brethren Golden
View Inc*+**

Mil-En-Roy Farms (1981)
Ltd******

Tom & Wendy Mufford***

Baildon Hutt Brethren

T Heeeeet

Fox Valley Farming Co.
Ltd»******

Hutterian Brethren of
Abbey**

Nienhuis Family Farm
Inc.* %%

Vanguard Hutterian Breth-
ren****

Balgonie Holsteins Ltd. %

Grassy Hill Colony***+++*

Hutterian Brethren Of Estu-
ary Corp.

Osler Dairy Farms Ltd. 00

Vantage Holsteins Ltd.*

BARMOOR FARMS Haverland Dairy Hutterian Brethren Of Plum Blossom Farm Ltd. W.C.C. Dairies Corp. *******

LTD'X'*X'** Ltd.******* Kyle******* (Sask)*******

Benbie Holsteins Limit- Hidden Hill Dairy Hutterian Brethren Of West | Q Valley Farm Ltd.******* Wallyway Farms Ltd.*%*

ed******* Ltd.***** Bench*******

Blu J Farmg*0eet Highdale Farms Hyljon Holsteins Ltd.***** R & F Livestock Inc.****** Westwikk Farms*******
Ltd.*******

Bramville Jerseys**** Hutt Bret Church Of Swift | JBK Farms Ltd.©* Richard Van Dongen****** Wheatland Hutt Bret Of Cabri

Current Incr+*

) 03 oalaisiataiaiad

Bruinsdale Farms Ltd. 000

Hutterian Breth Church
Arm Rivertex

Jimlee Farms Ltd.

River Valley Holsteins Ltd.****

Willow Park CO]OHY*******

Butte Colony*******

Hutterian Breth Church
Of Beechy*******

K & K Thoner Dairy
Ltd‘*****’r*

Rosetown Farming Co.
Ltd‘ k%

Carter Woodside*

Hutterian Breth Church
Spring Creek*****

Ken & Karen Gies-
brecht*******

Rydall Livestock Ltd. x***

Clear Spring Colony*******

Hutterian Breth Church
Springwater***

Kenstal Farms Inc. 6%

Sand Lake Hutterian Breth-

renHereet

Craila Dairy Ltd*o

Hutterian Brethern Of
Milden Inc. %

Kessel Family Farm*+o+e*

Scott Colony****

Daum Dairies******

Hutterian Brethren
Church Of Lajord***

Kielstra Holsteins Inc.******

September Sun Acres
Ltd. HEH% %

Diamond Holsteins Ltd.***

Hutterian Brethren
Church Of Quill Lake

Tng. Foeeees

Knittig Farms Ltd. *¥**

Sierra Hutterian Breth-
ren*******

Downie Lake Church Colo-

nyhu»»(»**

Hutterian Brethern Of
Milden Inc. 0¢++¢

Lakeview Holsteins Ltd.**6¢*

Simmie Hutterian Brethren
Church*******

Eaglewood Holdings Ltd**

Hutterian Brethren
Church Of Lajord**

Leyenhorst, Albert & Heath-

IS talniaieiaiaid

Smiley Hutterian Breth-

reptHeree

Earview Colony*****

Hutterian Brethren
Church Of Quill Lake

Inc 6%k

Lovholm Holsteins*******

Spring Lake Colony******

Eatonia Hutterian Brethren
Inc******

Hutterian Brethren
Church Of Southland

)5 Yolsiaiaiaieiniad

Main Centre Dairy
Farm** %%

Star Valley Farm Joint Ven-

turetrerer
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SaskMilk in the Community

Country Thunder
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Classified Ad Service

SaskMilk offers a free classifieds service as part of its SaSkMIIk

newsletter. Anyone wishing to place an ad is welcome to B()a rd Of DireCtO rs
contact the SaskMilk office at (306) 949-6999 or info@
saskmilk.ca. All negotiations will be independent of Sask-
Milk. Please note that ads will be posted in two issues and
will then be removed unless SaskMilk is notified otherwise.

(@]
=2
o,
=

Operating Dairy farm with 44kgs. quota and cows (306) 537-9634

20 minutes northwest of Saskatoon. House and flamanmj@gmail.com

barn built in 2017 and is on 160 acres. The house GordonEllL
is just over 1500 sq.ft. The barn is 70'x170' straw Vice-Chair

pack with 1 Lely A4 robot. Some equipment includ- (306) 535-1922

ed. Additional 240 acres available. For more info gt.ell@sasktel.net

call 306-260-8416

Second Vice-Chair
(306) 631-8053
rb.mcleod@sasktel.net

Reminder! (306) 230-0154
albertleyenhorst@gmail.com
The deadline date for Quota Transfer, Quota

Exchange, and 10% Transfer Limit Exemptions is the
6th of each month (306) 201-7362

j_simanton@hotmail.com

Your Quota Transfer, and 10% Exemption Applications
must be received on or before the 6th of the month in
order to be effective the 1st of the following month (306) 352-2292
Quota Exchange forms must be received in the
SaskMilk office on or before the 6th of the month for
that month’s Exchange.

tommymilk@icloud.com

(306) 860-8328
jmitchsask@outlook.com

(306) 221-1598
nienhuis@sasktel.net

(306) 491-0432
leonard.countryclover@gmail.com




