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This fall, SaskMilk is
proud to announce our sup-
port of five Saskatchewan
charities in Regina, Saska-
toon, and Moose Jaw. The
Friendship Inn, the Light-
house, Carmichael Outreach,
Souls Harbour Rescue Mis-
sion, and Riverside Mission
Moose Jaw, will receive a
cumulative $46,000 for the
purchase of milk or dairy
products to use in their pro-
gramming.

Each charity has de-

“ﬂ“ v

Saskmit

P

Fall Donations

veloped a plan in conjunction
with SaskMilk for how to best
deliver local dairy products
to their clients. These pro-
gramming initiatives will run
over the course of months to
one year, depending on the
oranization. Charitable initia-
tive such as these showcase
Saskatchewan dairy, and the

dedication Saskatchewan
dairy farmers have for their
community.

Souls Harbour Rescue
Mission and Riverside Res-
cue Moose Jaw will distribute
dairy to guests of their meal
program once per month as
well as supply milk for each
of the families in their two
daycares monthly. The Light-
house will use their funding
to provide milk to the guests
of their breakfast program.
Carmichael Outreach will put
the funds towards providing
milk for their milk program,
which is accessed by approx-
imately 20-50 families per
month, and their food pro-
gram which serves approx-
imately 150-250 meals per

day. Lastly, the Friendship
Inn will use this funding to
supply milk to their guests
throughout their daily meal
programs.

Following the success
of the Summer Food Bank
Milk  Donation Program,
which saw 50,000 litres of
milk distributed to individ-
uals and families in need in
both Regina and Saskatoon,
SaskMilk is excited to con-
tinue fostering community
relationships through these
partnerships and giving back
to the community that sup-
ports us.
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Mental Health Spotlight .

Kim Keller’'s Perspectives On {rdation
Creating Healthy Boundaries

Written by Kim Keller

| used to think that supporting others and their mental health was one thing and one thing only - |
was available anytime someone needed to offload all their stressors onto me.

What | used to think supporting others’ mental health was:

Call or text me anytime

My door is always open

Being someone’s emotional dumping ground and/or punching bag

“You should try” - Helping others fix their issues by trying to fix them myself

Not having healthy boundaries for myself and being the emotional dumping ground for others led
me to become a very unhealthy and unsafe version of myself. | didn’t know my limits until they
were tested. | was no longer me. | was an empty container being filled with others’ problems, car-
rying their weight and my own resentment for the position | had put myself in. Outwardly | was the
person everyone could go to; | repeated it over and over “call me anytime” and “my door is always
open” because that’s what good support looks like...right? Wrong.

Here's the truth: You don’t have to sacrifice yourself to support someone else. We need to be
thoughtful about how we step into our role as supporters for everyone in the relationship to be able
to take care of their mental health.

Supporting others starts with recognizing the level of support you can actually give and communi-
cating that with others honestly. Secondly, it also requires us to support and do the hard work on
ourselves. Being healthy and safe for others means being healthy and safe for yourself.

What does providing good support to others now mean and look like to me?

Creating healthy boundaries for me that give me the time, space, energy to take care of myself.
Communicating those boundaries with those around me and for myself

Regular and prioritized self care

Growing self awareness

Evolving and updating my own mental health knowledge

Recognizing my own behaviour and addressing toxic behaviour or patterns


http://domore.ag

Knowing | can step back and when to remove myself from the situation
Knowing what professional help is available and how to access is
Applying skills behind the scenes to bring access to resources

Understanding the different levels of support | can and am able to provide, such as listening, pro-
viding information and resources or finding solutions.

The level of support | can and am able to provide may be different from yours, but it starts with
ourselves. Being supportive in a crisis is never easy. | hope that by reading this, you have a clear-
er idea of how to proceed in a responsible and empowered way. The next time you're tempted to
say “call me anytime”, ask yourself, “can | actually give that?” Offer the support that allows you to
securely fasten your own oxygen mask before reaching for anybody else’s. You deserve to stay well
as you support others. And when we're intentional about how we show up, we can be.

Do More Ag was established in 2018 to promote mental health awareness, well-being, and re-
search; as well as to empower producers to take care of their mental health through education,
training, and public awareness. The foundation is also dedicated to creating a community of belong-
ing, support and resources on mental health. Visit www.domore.ag for more information.

Looking for dairy farmworkers?

Our expert recruiter is a veterinarian by trade, we can find the qualified dairy workers you need.

Susan - (306) 986-5379
susan@immigrate.biz

Imran - (306) 986-5441
imran@immigrate.biz



http://www.domore.ag

NTRADEX

Commodity Group Inc.
102-302 Wellman Lane, Saskatoon SK

“Your primary source for bulk feed ingredients in
Canada and the U.S.”

A leading supplier of quality grains and by-products.
By truck or rail, we deliver to your yard according to your schedule.

Beet Pulp Pellets DDGs Feed Peas
Malt Sprout Pellets Soybean Meal Feed Lentils
Millrun Pellets Canola Meal Feed Wheat
Pea Starch Pellets Flax Cake Feed Barley
Screenings Mixed Grains Organic Grains

For high protein feed ask about our
Wheat & Corn Dried Distiller Grains

robyn@tradexgroup.net / Call 306-975-7066 / Text 306-280-6183

www.tradexgroup.net
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Who Should | Call?

Who at the SaskMilk office should producers call?
Here’s a handy guide!

CALL

AT

Bl

Sponsorship Requests

donation Requests

Dairyanna's Costume and Events
School Milk Program

Nutrition Resource Ordering

Anita Med|

306-721-9483

Quota Exchange and Private Quota Transfers
Leases

Transfer Credits

Security Applications

Projections for production

Name Changes

Designation of Signing Authority

Monthly production numbers for producers

Bev Solie

306-721-9488

School Milk Program
Marketing Activities

Chelsea Wilcoxen

306-527-0753

Producer statements

Banking info for direct deposit of milk pay

Milk pick-up issues —variances in volumes, planning to quit
shipping, etc.

Darlene Weighill

306-721-9491

On Farm- licensing, facilities, equipment, driveways, yards,
animal care

Lab testing results

Bulk truck drivers- licensing, complaints/issues

Bulk tank calibrations

Pro Action- Food Safety (CQM), Animal Care, Traceability,
Biosecurity, Environment

Tina Leverton

306-721-9486

Website enquiries
Newsletter advertising
Dairy Conference

3 Monthly milk prices paid to producers Doug Miller 306-721-9485
e Provincial & National production updates
88 Rayner Dairy Centre & Research TBD 306-9266-6015
» Extension services
8 SaskMilk Portal Assistance Jenn Buehler 306-721-9492
3 Media or news stories or if you have been contacted by Joy Smith 306-721-9482
any media agency or reporter
Trade agreements, international trade updates
DEAP policy/program enquiries
Research enquiries or proposalsw
Social media enquiries (Twitter, Instagram, Facebook) Rigel Smith 306-721-9493
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Quota Exchange

The market-clearing price established for the September 2021 Quota Exchange was $42,250.

The next Quota Exchange will be held on October 15, 2021. All offers to sell and bids to purchase quota through the
Quota Exchange must be submitted by midnight, October 6, 2021. SaskMilk recommends that offers and bids be
submitted well in advance of the deadline date to ensure adequate time for corrections, if necessary.

When making bids on the Quota Exchange, the price on offers to sell quota is the minimum price that the producer is
prepared to accept for that quota. Only if the market-clearing price is equal to or greater than the producer’s minimum
price will that producer qualify for participation in the Exchange. Conversely, the price on offers to purchase quota is the
maximum price that the producer is prepared to pay for that quota. Only if the market-clearing price is equal to or less
than the producer’s maximum price will that producer qualify for participation in the Exchange. The clearing price is set
at the price where the smallest difference exists between the accumulated volume offered for sale and the accumulated
volume bid to purchase. The results of the Quota Exchange are outlined in the following table.

Market Clearing Price per kilogram of butterfat $42,250
Daily Kilograms offered to Purchase 103.50
Kilograms offered to Sell 8.00
Kilograms sold 8.00
Number of Producers
- offered to purchase 11
- purchased quota 1
- offered to sell 2
- sold quota 2

Price No. of | Cumula- Daily Cumulative | Cumula- Cumulative | Daily Cumu- No. of
($/daily kg Sell- | tive Sellers | Kgs b.f. sales tive Sales | purchases | Kgs b.f. | lative buyers
b.f.) ers offered for less Cu- offered | bidders
sale mulative to pur-
purchases chase
$39,500.00 |0 0 0.00 0.00 -93.50 93.50 20.00 10 2

$010000 0 [+ Jooo om0 |aso [0 [wow |5 |1

N O R = N e I - ER
$4210000 [0 |2 |ooo  |soo  |-1050 [1850 (850 |2 |1 |

Please contact Bev Solie at 306-949-6999 for inquiries dealing with quota management sheets, the Quota
Exchange, for transfer credits, or with any other quota transactions.




SASKMILK

# OF PRODUCERS # OF PRODUCERS TOTAL KGS OF
MONTH TRANSFER IN TRANSFER OUT BUTTERFAT
August, 2020 11 11 6,964
September 30 30 22,918
October 19 19 13,812
November 15 15 8,120
December 20 20 10,452
January 14 14 7,350
February 13 13 8,529
March 9 9 10,120
April 10 10 10,680
May 13 13 7,349
June 9 9 5,750
July 15 15 7,959
August, 2021 27 27 29,932

# OF KGS

MONTH DAILY KILOGRAMS MONTH PRODUCERS BUTTERFAT
August, 2020 199.00 August, 2020 (3 34
September 1,146.31 September 2 202
October 10.00 October 2 174
November 96.88 November 2 142
December 0.00 December 4 341
January 25.00 January 5 1,437
February 0.00 February 9 1,496
March 578.58 March 25 1,690
April 40.00 April 20 654
May 0.00 May 18 781
June 0.00 June 11 200
July, 2021 188.98 July, 2021 0 0
August, 2021 0.00 August, 2021 |5 528
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POSITIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
+5 5 3,327
Oto+5 38 13,859
TOTAL 43 17,186
NEGATIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
-15 3 1,631
-10to -15 25 52,032
-5to-10 &) 64,920
Oto-5 47 34,257
TOTAL 114 152,840

LOST OPPORTUNITY (KGS OF

MONTH # OF PRODUCERS BUTTERFAT)
August, 2020 8 2,022
September, 2020 6 617
October, 2020 8 491
November, 2020 3 255
December, 2020 4 844
January, 2021 5 1,006
February, 2021 2 365
March, 2021 2 522
April, 2021 2 846
May, 2021 3 1,573
June, 2021 3 2,065
July, 2021 4 2,807
August, 2021 & 1,502

PRICE PER KILOGRAM CLASS
COMPONENTS AVERAGE TEST 1TOS5
Butterfat 41157 16.280944
Protein 3.1818 2.477606
Other Solids 5.8778 0.670601




The average butterfat price received per kilogram was $19.15.

Milk Sale Revenue $19,226,270.92
WMP Revenue/<Expense> $1,080,174.86
Total Revenue $20,306,445.78

MI”C I am juur 'Fn”le.r

SAVE THE DATE!

Fall Producer Meetings

Due to COVID-19, Fall Producer Meetings will be held online again. Registration closes
October 5th at noon. \Watch your email for registration details to come.

9:00 a.m. 1:00 p.m.




Nov-20

Jul-21

Jan-21

Mar-21

May-21

@ September 2021

1,023,170 1,005,440 17,730 -242,210
1,022,765 1,040,287 (17,522) -241,699
1,089,543 1,149,939 (60,396) -241,828
1,048,426 1,077,998 (29,572) -241,673
1,110,597 1,138,227 (27,630) -243,172
1,106,333 1,059,133 47,201 -245,941
995,725 864,139 131,586 -245,225
1,065,238 1,109,168 (43,930) -245,938
1,011,886 1,032,209 (20,323) -249,271
1,047,519 964,511 83,008 -249,621
1,005,130 935,573 69,557 -248,539
1,034,538 1,046,959 (12,421) -248,472
1,060,693 1,060,866 (173) -249,580
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151,382 643,715 5.28% 12,110,521
151,062 622,175 5.15% 12,084,970
151,143 561,779 4.94% 12,091,404
151,046 567,629 5.10% 12,083,648
151,983 588,785 4.84% 12,158,620
153,713 635,986 5.28% 12,297,055
153,266 780,919 6.37% 12,261,248
153,711 736,989 5.99% 12,296,905
155,794 716,666 5.75% 12,463,534
156,013 799,674 6.70% 12,481,039
155,337 906,185 7.29% 12,426,948
155,295 893,764 7.19% 12,423,582
155,988 893,591 7.16% 12,479,008
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SK Milk Production

106.00%

104.00%

102.00%

100.00%

98.00%

96.00%

94.00%

SK Position

Mar-17 Sep-17 Apr-18 Oct-18 May-19 Dec-19 Jun-20 Jan-21 Jul-21

Feb-22

Amoxicillin 3.1 10/ None Sulfadimethoxine 4.7 10/ 1000
Ampicillin 7.7 10/ 10 Sulfamethazine 7.7 10/ 10
Ceftiofur and
Metabolites” 53 100/ 100
Cephapirin 14 20/ 20 Chlortetracycline 54 300/ 100
Cloxacillin 7.4 10 / None Oxytetracycline 66 300/ 100
Penicillin G 2.2 5/ 6& Tetracycline 21 300/ 100

T Positive at least 90% of the time with 95% confidence.
* parts per billion or ng/mL
A Ceftiofur parent drug sensitivity is approximately 1/2 that reported in the table.
& Canadian MRL for penicillin G is 0.01 IU/ml, equivalent to 6 ppb.

o Canadian MRL for sulfa drugs are singly or in combination with other MRL listed sulfonamides.

Test stations are located at the following locations:

REGION LOCATION CONTACT
Swift Current, SK Agifoods Truck Bay 675 Cheadle Street W., 306-773-1097 or Roger Ruf 306-741-3261
Star City, SK Star City Colony Reuben Tschetter, 306-921-9381

Saskatoon, SK

Agrifoods Truck Bay (east of Saputo
receiving bay)

Mike V. or Mike K., 306-664-0202
After hours: 306-668-8135

Emerald Park, SK

Warman Veterinary Services

86 Great Plains Rd, SK S4L 1C9 Phone: (306) 347-9995

Charm tests strips and Charm testers are now available for purchase through SaskMilk. Agrifoods is now carrying SNAP test kits for
tetracyclines as well as beta lactams. For further information contact: SaskMilk 306-949-6999.
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Are you attending the Advancing
Women in Agriculture Conference 2021?

In Agriculture

Conference

The Advancing Women in Agriculture Conference is created for every woman who is pas-
sionate about agriculture and food, whether you are a university or college student studying agri-
culture, producer, rancher, entrepreneur, representative of a grower association or corporate agri-
business. AWC is for women who want to enhance their family life, community, career, and industry
through:

] communications through coaching, mentoring, and networking
] financial management and independence

] health and balance of life strategies

] career planning, and

] setting goals in all areas

AWC has a proven track record of bringing women in agriculture and food together from
across Canada and parts of the U.S. AWC is proud of the quality of speakers that we bring to the
podium, including business experts, motivational and inspirational leaders, and industry representa-
tives.



https://www.advancingwomenconference.ca/ 

In the Community

Check out these SaskMilk sponsored events!

September 12

September 12

October 2
October 6
October 16
October 29 - 30

October 30

November 6
November 13
November 19 - 20
November 22 - 27

November 26 - 27

Cal Murphy Memorial Golf Tournament - Deer Valley

Family Plumbing Fundraiser - Regina

Cultural Connections ‘India Night’ - Regina
2021 Progressive Agriculture Safety Day ~-Humboldt
SHSAA Provincial Cross Country - Humboldt

SHSAA Provincial Soccer - Provincial Locations

Qu'Appelle Regional Fire Training Centre - Qu'Appelle

Conexus Arts Centre - Whiskey Night - Regina
SHSAA Provincial Football - Provincial Locations
SHSAA Provincial Volleyball - Provincial Locations
Agribition - Regina

SHSAA Provincial Volleyball - Provincial Locations
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DFC Update

ADVOCATING ON BEHALF OF DAIRY FARMERS

DFC’s election strategy focuses on securing key commitments from all

As Canadians head to the polls on September 20th for the 44th general election, Dairy
Farmers of Canada (DFC)’s election strategy centres on educating candidates and parties on
dairy and securing commitments on key issues facing dairy farmers. Ultimately, DFC'’s goal is to
ensure the value of the Canadian dairy industry continues to be well understood, and that the
industry’s priorities are recognized in the form of commitments from candidates or in the major
parties’ platforms. DFC’s asks focus on international trade, sustainability and the long-term
viability of the industry.

At the national level, DFC called on all parties to reiterate their support for supply manage-
ment, follow through on compensation for the Canada-United States-Mexico Agreement (CUS-
MA), and prepared a series of questionnaires for distribution to each party to help the industry
confirm where parties stand on its priority asks.

At the grassroots level, since there are no better ambassadors for dairy than farmers them-
selves, DFC prepared an election toolkit with key messages and other resources to assist dairy
farmers in local advocacy. Farmers have always played a key role during elections by meeting
with and informing candidates and political parties of the contributions of dairy farmers and
the sector to the national and local economy.

DFC further supplemented farmer efforts by reaching out to all candidates with a series of
educational newsletters on the dairy industry and its positive contributions to rural communi-
ties and the national economy, sustainability efforts through proAction, the nutritional value of
dairy, and the importance of locally sourced food production and consumption.

Win or lose, many of the candidates from this election are leaders in their communities who
will emerge well-equipped to advocate on behalf of dairy farmers in the future. To hear more
about DFC’s advocacy work and the key issues we are expecting the next government to com-
mit to, join our mailing list by emailing communications@dfc-plc.ca.
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August Quality Bonus

To get the quality bonus producers must have:

Monthly Average:

IBC - <= 30,000/ ml
SCC- <= 250,000/ml
FPt- lower than -0.525°Hortvet

No positive inhibitors

*represent # of months the quality bonus has been received
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Classified Ad Service

SaskMilk offers a free classifieds service as part of its
newsletter. Anyone wishing to place an ad is welcome
to contact the SaskMilk office at (306) 949-6999 or
info@saskmilk.ca. All negotiations will be independent
of SaskMilk. Please note that ads will be posted in two
issues and will then be removed unless SaskMilk is
notified otherwise.

| have two Delaval Tank cooler compressors

1 is totally rebuilt with new rad

2nd was repaired with no leaks right before being replaced.
Contact Luke Bruinsma (306) 713-0776 for more informa-
tion or pictures.

bruinsdalefarms@gmail.com

I am looking for a dairy producer that brings in the large
containers of milk stone remover for cleaning out milk lines
and would be willing to sell me about 4 litres. | am willing
to drive anywhere within a radios of150 miles to purchase
it.  am 110 miles east of Saskatoon and 120 miles north

of Regina and 90 miles southeast of PA withno dairy farms
close by.

Mrs. Charlotte Berthold
Box 81
Naicam Sask. SOK 270

cberthold@sasktel.net
306-874-5520

Reminder!

The deadline date for Quota Transfer, Quota
Exchange, and 10% Transfer Limit Exemptions is the
6th of each month
Your Quota Transfer, and 10% Exemption Applications

must be received on or before the 6th of the month in
order to be effective the 1st of the following month
Quota Exchange forms must be received in the
SaskMilk office on or before the 6th of the month for

that month's Exchange.

SaskMilk

Board of Directors

Chair
(306) 537-9634
flamanmj@gmail.com

Vice-Chair
(306) 230-0154
albertleyenhorst@gmail.com

Second Vice-Chair
(306) 535-1922
gt.ell@sasktel.net

(306) 591-0315
broyhill192@gmail.com

(306) 201-7362
j_simanton@hotmail.com

(306) 352-2292
tommymilk@icloud.com

(306) 631-8053
rb.mcleod@sasktel.net

(306) 221-1598
nienhuis@sasktel.net

(306) 491-0432
leonard.countryclover@gmail.




