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SaskMilk is dedicated
to giving back to the com-
munity through sponsor-
ing community events and
programs. While there have
been continued sponsor-
ships throughout the last
18 months, the COVID-19
pandemic resulted in few-
er events and fewer spon-
sorship opportunities. Now
that these restrictions have
been lifted and more events
are underway, the Marketing
department has been busy

Update on Marketing

arranging more sponsorships
for community events across
the province.

In July and August,
SaskMilk  sponsored the
Brandt Community Stage
and Shake the Lake events
at the Conexus Arts Centre
in Regina. These events saw
the likes of George Canyon,
Aaron Pritchett, and Tom
Cochrane perform for an
outdoor audience.

This summer, Sas-
katoon and Regina saw the
return of the beloved Saska-
toon Exhibition and Queen
City Ex events. SaskMilk was
a proud co-sponsor of Kids-
ville at the Saskatoon Exhibi-
tion, featuring child-friendly
rides, games, and food. Sask-
Milk is also heavily involved in
the Queen City Ex, present-
ing Family Day, Flip for Hun-
ger, and The Regina Sympho-
ny Orchestra and Fireworks.
The Pile O’ Bones Rodeo will
also feature SaskMilk name
mentions and commercials
on the big screen.

In conjunction with

events, SaskMilk also spon-
sors ongoing community
programs like the Reggie City
Youth Programs Kids Sports
Days and Football camps.

Other exciting Sask-
Milk sponsorships still to
come this year include Inter-
national Whiskey Night of
Regina November 6th, 2021
and the Canadian Western
Agribition from November
22nd-27th, 2021.

SaskMilk also contin-
ually promotes and showcas-
es supporting local Canadian
dairy farmers and the impor-
tance of dairy consumption
through a variety of adver-
tisements across the prov-
ince. These advertisements
span everywhere from radio,
to roadside billboards. These
initiatives keep SaskMilk and
dairy front-of-mind for con-
sumers across the province.
Continue reading to see the
current billboard advertise-
ments.



THE PERFECT
SUMMER TREAT

D I B '
' [ | A . :
»
®
JAIHN
DMEE
-1“I-II 11}' “ :
l [
» » s -
B 'l | \
i i l 2 ' ' ' ‘.
. L—
1J:11, II W s SO L ’,.:
. W ; 5.4
ARMERS Ca
. _ =



SASKMILK

Mental Health Spotlight .

How to Help Someone Struggling uag(liﬁalt;%ﬁ
With Their Mental Health

By Lesley Kelly, Farmer and Co-Founder of the Do More Agriculture Foundation
It can be hard to see someone go through a hard time, and even harder when you are unsure of how to help them.
We want to reach out, but worried we will say or do the wrong thing. So we tend to steer in the direction of caution
and at times, not do anything.
It's a tough spot. These are hard and challenging conversations. You want to dig and ask so you can help, but at the
same time, you want to respect their privacy and autonomy. The good news is there are ways to do both and also

increase the likelihood of the conversation going as smoothly as possible.

Here are some tips for having a caring, respectful check-in with a friend, neighbour or loved one you are worried
about:

Before the conversation:

Decide how you will approach the conversation. The best way to broach the subject depends on the person and will
help you decide whether to approach the conversation in a delicate or direct way.

Bring up the conversation when the person is most comfortable. As long as there is no immediate danger of harming
themselves or others, consider starting the conversation in a positive and relaxed setting and environment. If the
conversation starts in the heat of the moment, when tensions are high and when they or yourself feel angry, it may
be overwhelming for them and could hinder the likelihood of them opening up and talking about their struggles. Try
and find a quiet place such as going for a drive, catching up over coffee, going fishing, or taking a walk.

Starting the conversation:

Start the conversation by telling them that you have noticed changes (changes in behavior, routine, their usual self)
and describe these changes. Then share that you are worried about them and ask what is bothering them. Here are
some suggestions:

I've noticed you haven't been going out lately. Is there anything you'd like to talk about?

You don’t seem yourself lately. What'’s going on?

I've noticed you've been late coming to the farm. Is everything okay?

Keeping the conversation going:

The most important thing you can do after you've opened up the conversation is to listen and show understanding
rather than give advice. Comments such as “what happened next” and “tell me more” can reinforce you are paying
attention. Phrases such as “I'm here for you” and “you’re not alone” let’s them know you are supportive.

You don'’t have to know or have all the answers. Let them know you are thankful that they have talked to you about
what they are going through, that you understand how hard it is to talk to someone about how they are feeling and

reassure them that they have taken a positive step.

Encourage the person to get help. Proceed with this step gently. It can be hard to articulate exactly what someone
needs when they are struggling. Here are some great prompts to encourage a person to get help:

Ask: What have you done in the past that has helped you manage in similar situations?
Ask: How would you like me to support you?
You could say: “When | was going through a difficult time, | tried this.... You might find it useful too.”

You could say: “It might be helpful to connect with someone who can support you. I'm happy to help find the right
person to talk to.”


http://domore.ag
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Watch out for signs of suicidal thoughts so you can get emergency help. If they talk about taking their life, acquired
the means to do so, changes in their normal routine in a way that worries you, begins to behave recklessly or gives
away their belongings, they may be considering suicide. Now is the time to act and speak up. Don't be afraid to ask
the person if they are feeling suicidal. If they say yes, help them contact their family, and get them to the emergency
room if you can, or call the National Suicide Prevention line at 1-833-456-4566 for guidance.

If they say they don't have suicidal thoughts and you are unsure and worried, you may need to make a judgement
call and take the above measures.

After the conversation:

Check in regularly. People who are struggling often need support over the long haul. Send a text, leave a voicemail
and show them there are people in their life who care.

Support them through the process by being patient and compassionate and these other suggestions:
Have realistic expectations. Recovery doesn’t happen overnight.

Lead by example. Encourage a healthy lifestyle like eating better, avoiding alcohol and drugs, exercising and leaning
on others for support.

Encourage activity. Invite them to join you in uplifting activities like going out to a movie or having dinner at their
favorite restaurant.

Support can be shown and felt in a variety of other ways too
Clean their place, truck, and equipment

Cooking them food

Running errands for them

Accompany them to the doctor or professional support
Offer them a place to stay

Help them with administrative tasks

Make them a care package

Offer to help them with their livestock

-

Take care of yourself. Caring for someone close to you can be challenging and often can be an isolating experience.
During this time, it is important to look after your own mental health and wellbeing to provide the support and care
that your friend and family member need.

If you are looking for more resources or support on how to help someone who is going through a hard time, visit our
list of resources.

The Do More Agriculture Foundation is not intended to be a substitute for professional medical advice, diagnosis, or
treatment. If you are in crisis, please visit your local emergency department or call 911 immediately.

Do More Ag was established in 2018 to promote mental health awareness, well-being, and research; as well as to
empower producers to take care of their mental health through education, training, and public awareness. The foun-

dation is also dedicated to creating a community of belonging, support and resources on mental health. Visit
www.domore.ag for more information.

Looking for dairy farmworkers?

Our expert recruiter is a veterinarian by trade, we can find the qualified dairy workers you need.

Contact Susan - (306) 986-5379

' | _ susan@immigrate.biz
g immigrate
- Imran - (306) 986-5441

| — tOd ay! imran@immigrate.biz


https://www.domore.ag/resources
http://www.domore.ag
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Who Should | Call?

Who at the SaskMilk office should producers call?
Here’s a handy guide!

CALL

AT

Bl

Sponsorship Requests

donation Requests

Dairyanna's Costume and Events
School Milk Program

Nutrition Resource Ordering

Anita Med|

306-721-9483

Quota Exchange and Private Quota Transfers
Leases

Transfer Credits

Security Applications

Projections for production

Name Changes

Designation of Signing Authority

Monthly production numbers for producers

Bev Solie

306-721-9488

School Milk Program
Marketing Activities

Chelsea Wilcoxen

306-527-0753

Website enquiries
Newsletter advertising
Dairy Conference

] Producer statements Darlene Weighill 306-721-9491
« Banking info for direct deposit of milk pay
«  Milk pick-up issues —variances in volumes, planning to quit
shipping, etc.
88 On Farm- licensing, facilities, equipment, driveways, yards, | TBD 306-949-6999
animal care
o Lab testing results
e Bulk truck drivers- licensing, complaints/issues
» Bulk tank calibrations
« Pro Action- Food Safety (CQM), Animal Care, Traceability,
Biosecurity, Environment
3 Monthly milk prices paid to producers Doug Miller 306-721-9485
e Provincial & National production updates
88 Rayner Dairy Centre & Research Emily Morabito 306-9266-6015
» Extension services
8 SaskMilk Portal Assistance Jenn Buehler 306-721-9492
3 Media or news stories or if you have been contacted by Joy Smith 306-721-9482
any media agency or reporter
Trade agreements, international trade updates
DEAP policy/program enquiries
Research enquiries or proposalsw
Social media enquiries (Twitter, Instagram, Facebook) Rigel Smith 306-721-9493
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Quota Exchange

The market-clearing price established for the August 2021 Quota Exchange was $42,250.

The next Quota Exchange will be held on September 15, 2021. All offers to sell and bids to purchase quota through the
Quota Exchange must be submitted by midnight, September 6, 2021. SaskMilk recommends that offers and bids be sub-
mitted well in advance of the deadline date to ensure adequate time for corrections, if necessary.

When making bids on the Quota Exchange, the price on offers to sell quota is the minimum price that the producer is pre-
pared to accept for that quota. Only if the market-clearing price is equal to or greater than the producer’s minimum price
will that producer qualify for participation in the Exchange. Conversely, the price on offers to purchase quota is the maxi-
mum price that the producer is prepared to pay for that quota. Only if the market-clearing price is equal to or less than the
producer’s maximum price will that producer qualify for participation in the Exchange. The clearing price is set at the price
where the smallest difference exists between the accumulated volume offered for sale and the accumulated volume bid to
purchase. The results of the Quota Exchange are outlined in the following table.

Market Clearing Price per kilogram of butterfat $42,250
Daily Kilograms offered to Purchase 114.00
Kilograms offered to Sell 5.00
Kilograms sold 5.00
Number of Producers
- offered to purchase 12
- purchased quota 1
- offered to sell 1
- sold quota 1

Price No. of | Cumula- Daily Cumulative | Cumula- Cumulative | Daily Cumu- No. of
($/daily kg Sell- | tive Sellers | Kgs b.f. sales tive Sales | purchases | Kgs b.f. | lative buyers
b.f.) ers offered for less Cu- offered | bidders
sale mulative to pur-
purchases chase
$38,100.00 |0 0 0.00 0.00 -104.00 104.00 10.00 11 1

s95000 0 [0 Jooo ow |70 |mo0 [w0m o |1

sowow 0 o Jow Jow o0 |wmm oo [+ |1
$4200000 |1 |1 |500  |s00  |-500  |1000 f000 |1 |0

Please contact Bev Solie at 306-949-6999 for inquiries dealing with quota management sheets, the Quota
Exchange, for transfer credits, or with any other quota transactions.
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# OF PRODUCERS # OF PRODUCERS TOTAL KGS OF
MONTH TRANSFER IN TRANSFER OUT BUTTERFAT
July, 2020 11 11 13,384
August 11 11 6,964
September 30 30 22,918
October 19 19 13,812
November 15 15 8,120
December 20 20 10,452
January 14 14 7,350
February 13 13 8,529
March 9 9 10,120
April 10 10 10,680
May 13 13 7,349
June 9 9 5,750
July, 2021 15 15 7,959

# OF KGS

MONTH DAILY KILOGRAMS MONTH PRODUCERS BUTTERFAT
July, 2020 410.00 July, 2020 5 216
August 199.00 August 3 34
September 1,146.31 September 2 202
October 10.00 October 2 174
November 96.88 November 2 142
December 0.00 December 4 341
January 25.00 January 5 1,437
February 0.00 February 9 1,496
March 578.58 March 25 1,690
April 40.00 April 20 654
May 0.00 May 18 781
June 0.00 June 11 200
July, 2021 188.98 July, 2021 0 0]
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POSITIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
+5 0 0
Oto+5 48 17,921
TOTAL 48 17,921
NEGATIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
-15 4 6,337
-10to -15 27 84,567
-5to-10 30 43,325
Oto-5 38 30,180
TOTAL 157 164,409

LOST OPPORTUNITY (KGS OF

MONTH # OF PRODUCERS BUTTERFAT)
July, 2020 10 3,572
August, 2020 8 2,022
September, 2020 6 617
October, 2020 3 491
November, 2020 3 255
December, 2020 4 844
January, 2021 5 1,006
February, 2021 2 365
March, 2021 2 522
April, 2021 2 846
May, 2021 3 1,573
June, 2021 3 2,065
July, 2021 4 2,807

PRICE PER KILOGRAM CLASS
COMPONENTS AVERAGE TEST 1TOS5
Butterfat 4.0806 16.005409
Protein 3.1424 2.445225
Other Solids 5.8839 0.652948
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The average butterfat price received per kilogram was $18.83.

Milk Sale Revenue $18,972,292.17
WMP Revenue/<Expense> <$518,082.77>
Total Revenue $19,490,374.94

I support farming,

I guess you could say ’m...

Mg
e
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Jul-20 | 1,023,353 1,044,803 (21,450) -243,564
Aug-20 | 1,023,170 1,005,440 17,730 -242,210
Sep-20 | 1,022,765 1,040,287 (17,522) -241,699
Oct-20 | 1,089,543 1,149,939 (60,396) -241,828
Nov-20 | 1,048,426 1,077,998 (29,572) -241,673
Dec-20 | 1,110,597 1,138,227 (27,630) -243,172
Jan-21 | 1,106,333 1,059,133 47,201 -245,941
Feb-21 | 995,725 864,139 131,586 -245,225
Mar-21 | 1,065,238 1,109,168 (43,930) -245,938
Apr-21 | 1,011,886 1,032,209 (20,323) -249,271
May-21| 1,047,519 1,050,598 (3,079) -251,343
Jun-21 | 1,005,130 1,034,403 (29,273) -252,237
Jul-21 | 1,031,960 1,043,411 (11,451) -252,099
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152,228 631,506 5.19% 12,178,203
151,382 643,715 5.28% 12,110,521
151,062 622,175 5.15% 12,084,970
151,143 561,779 4.94% 12,091,404
151,046 567,629 5.10% 12,083,648
151,983 588,785 4.84% 12,158,620
153,713 635,986 5.28% 12,297,055
153,266 780,919 6.37% 12,261,248
153,711 736,989 5.99% 12,296,905
155,794 716,666 5.75% 12,463,534
157,089 713,587 5.68% 12,567,126
157,648 684,314 5.43% 12,611,865
157,562 672,863 5.34% 12,604,951
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SK Milk Production

106.00%

104.00%

102.00%

100.00%

98.00%

96.00%

94.00%

SK Position

Mar-17 Sep-17 Apr-18 Oct-18 May-19 Dec-19 Jun-20 Jan-21 Jul-21

Feb-22

Amoxicillin 3.1 10/ None Sulfadimethoxine 4.7 10/ 1000
Ampicillin 7.7 10/ 10 Sulfamethazine 7.7 10/ 10
Ceftiofur and
Metabolites” 53 100/ 100
Cephapirin 14 20/ 20 Chlortetracycline 54 300/ 100
Cloxacillin 7.4 10 / None Oxytetracycline 66 300/ 100
Penicillin G 2.2 5/ 6& Tetracycline 21 300/ 100

T Positive at least 90% of the time with 95% confidence.
* parts per billion or ng/mL
A Ceftiofur parent drug sensitivity is approximately 1/2 that reported in the table.
& Canadian MRL for penicillin G is 0.01 IU/ml, equivalent to 6 ppb.

o Canadian MRL for sulfa drugs are singly or in combination with other MRL listed sulfonamides.

Test stations are located at the following locations:

REGION

LOCATION

CONTACT

Swift Current, SK

Agifoods Truck Bay

675 Cheadle Street W., 306-773-1097 or Roger Ruf 306-741-3261

Star City, SK

Star City Colony

Reuben Tschetter, 306-921-9381

Saskatoon, SK

Agrifoods Truck Bay (east of Saputo
receiving bay)

Mike V. or Mike K., 306-664-0202
After hours: 306-668-8135

Charm tests strips and Charm testers are now available for purchase through SaskMilk. Agrifoods is now carrying SNAP test kits for
tetracyclines as well as beta lactams. For further information contact: SaskMilk 306-949-6999.
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westernagsystems.com

Enter to WIN
a Lely Cow!

Visit westernagsystems.com/win-a-lely-cow/ to enter!

Contest closes on August 31, 2021. No purchase necessary, simply fill out the form for your chance to win.

WESTERN AG SYSTEMS
8768 60th StE | Suskatoon, SK | 306.382.0700
1651 Chaplin St W | Swift Current, SK | 306.773.7999



Monthly Weighted Average IBC
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Are you attending the Advancing
Women in Agriculture Conference 2021?

In Agriculture

Conference

The Advancing Women in Agriculture Conference is created for every woman who is pas-
sionate about agriculture and food, whether you are a university or college student studying agri-
culture, producer, rancher, entrepreneur, representative of a grower association or corporate agri-
business. AWC is for women who want to enhance their family life, community, career, and industry
through:

8 communications through coaching, mentoring, and networking
8 financial management and independence

8 health and balance of life strategies

% career planning, and

% setting goals in all areas

AWC has a proven track record of bringing women in agriculture and food together from
across Canada and parts of the U.S. AWC is proud of the quality of speakers that we bring to the
podium, including business experts, motivational and inspirational leaders, and industry representa-
tives.



https://www.advancingwomenconference.ca/ 
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Canadian Comfort Campaign

As Canadians re-open their doors to friends and family, the demand for cooking with home-
grown foods remains high. From the dedication of Canada’s farmers to stringent production stan-
dards focused on animal care, food quality and sustainable practices, consumers recognize the value
of food produced within our own borders. So, to help Canadians get back into entertaining while still
supporting local eating, Dairy Farmers of Canada has once again teamed up with Chicken Farmers of
Canada, Turkey Farmers of Canada, Egg Farmers of Canada and Canadian Hatching Egg Producers to
promote the value of high-quality, local agricultural products from right here at home.

From August 9-29th, the campaign aims to raise awareness of SM5 group members, we will
drive consumption and reinforce the high standards of our industries. Research shows that more and
more consumers want to support local agriculture - a trend that expanded last year with the pan-
demic and is likely to continue. This promotion will build upon the success of our inaugural #Cana-
dianComfort campaign from December 2020, as well as the timely “Buy Canadian” movement and
continued positive reputation of Canadian farmers.

We anticipate 23 million media impressions, with a 60 per cent reach and a frequency of

7 (how often the ad will be shown). This primarily-digital campaign will inspire Millennials to cook
at home by featuring two social media influencers who will share some of their favourite summer
recipes using local dairy, chicken, turkey and eggs. We will encourage consumers to participate in
the promotion by buying local ingredients and sharing their own culinary creations on social media,
using the hashtag #CanadianComfort. Moreover, we will compliment the campaign with consum-
er-facing content focused on educating Canadians on the positive impact of Supply Management.
Results of the campaign will be shared at a later date.

The view the campaign website, click here.


https://canadiancomforts.ca/
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DFC Update

Highlights of the 2021 DFC Annual General
Meeting

More than 325 dairy farmers from across Canada gathered virtually in July for Dairy Farm-
ers of Canada’s 2021 Annual General Meeting under the theme of Cultivating Sustainability
in Dairy Excellence. President Pierre Lampron opened the event by thanking dairy farmers for
their hard work during the pandemic, helping to hold the government to account on compensa-
tion for CETA and CPTPP. Re-elected to his third and final term, Lampron expressed his grat-
itude to members for putting trust in him once again, and he recognized the commitment of
presidential opponent and fellow DFC board member Bonnie Den Haan.

Highlights of the AGM include a presentation on Canada’s COVID recovery outlook by
Pedro Antunes, chief economist for the Conference Board of Canada, who was confident in his
prediction for a solid rebound driven by vaccines and stimulus measures at the federal and pro-
vincial levels. Informative videos and dialogue between Clovermead Farms owner Korb Whale
and Josée Chicoine, director of agrifood development at Coop Carbone, a non-profit solidarity
cooperative with a mission to act on climate change through collaboration, touched upon on
how biodigester technology can create new revenue streams for farmers. Whale's Ontario farm
acquired a deal through the Green Energy Act to sell electricity created from manure and food
waste back to the grid, while Coop Carbone’s Warwick, Quebec, facility brings together 12 ag-
ricultural producers and one cheese producer to sell their biogas to Quebec’s Energir network.

In a fireside chat, DFC’s CEO, Jacques Lefebvre, sat down with Annette Verschuren, chair
and CEO of energy storage development leader NRStor Inc., to discuss farming trends related
to environmental, social and economic sustainability. Verschuren, one of Canada’s most accom-
plished businesswomen, grew up on a Cape Breton farm and urged dairy farmers to focus on
innovation to meet the trends of sustainability and revenue diversification, anticipating a future
where rural landowners work together to expand renewable energy.

For more coverage of DFC’s 2021 AGM, please visit dairyfarmers.ca.



http://dairyfarmers.ca.
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July Quality Bonus

To get the quality bonus producers must have:

Monthly Average:
IBC - <= 30,000/ ml
SCC- <= 250,000/ml

FPt- lower than -0.525°Hortvet

No positive inhibitors

*represent # of months the quality bonus has been received

AARESTAD, P & D****

KENSTAL FARMS INC.*

WALLYWAY FARMS LTD******

HUT BRET CHURCH OF
BEECHY*******

KESSEL FAMILY FARM*******

BLU J FARMS**x****

BROYHILL HOLSTEINS*

102125321 SASKATCHEWAN
CORP.*******

MARFAY FARMS LTD***

NEUVIEW DAIRIES INC******

J-C LAND & LIVESTOCK LTD*******

VANTAGE HOLSTEINS***

CLEAR SPRING COLONY***+*

DIAMOND HOLSTEINS LTD******

HIGHDALE FARMS LTD*******

CRAILA DAIRY LTD*******

KNITTIG FARMS LTD.*

WILLOW PARK COLONY****xxx

BENBIE HOLSTEINS LTD*******

LAKEVEIW COLONY**** *

EAGLEWOOD HOLDINGS LTD*

LOVHOLM HOLSTEINS*******

MAIN CENTRE DAIRY FARM*******

KIELSTRA HOLSTEINS INC*******

DOWNIE LAKE COLONY ******* DAUM DAIRIES****** BUTTE COLONY*
EATONIA HUTT BRETH******* LAZY DAY FARMS****** HIDDEN VALLEY DAIRIES LTD******
ELL-NELL FARMS LTD* LEYENHORST, A & H******* SCOTT COLONY**

BRUINSDALE FARMS LTD*******

VANZESSEN DAIRY [NC*******

EARVIEW COLONY*******

ENNS FARMS LTD******x

RIBSTONE HUTT COLONY******

SUNNYSIDE DAIRY*******

W.C.C. DAIRIES CORP***x*x*

HUTT BRET CHURCH OF RIVER-
VIEW *****

HYLJON HOLSTEINS LTD*******

SANDY RIDGE DAIRY LTD****

JIMLEE FARMS LTD*****

WESTWIKK FARMS*******

FOTH VENTURES LTD******

E.S.B. HOLDINGS LTD.*

HUTTERIAN BRETHERN OF MILDEN
INC.*

KENBERT ACRES™******

SAND LAKE HUTT BRET*******

GRASSY HILL COLONY******

BERKHOUT, SIMON & ARJA*

PRAIRIE WEST DAIRIES INC.*

HUTT BRET SOUTHLAND*******

GLIDDEN HUTTERIAN BRETH-
REN****x%*

101115806 SASK LTD*******

GIESBRECHT, KEN & KAREN******

ARM RIVER COLONY***

SIMMIE HUTT BRET*******

BERG DAIRIES******

HUTT BRETH PONTEX******

SMILEY HUTT BRET*******

LAKEVIEW HOLSTEINS LTD*******

HUTT BRETH SPRING CREEK****** *

BALGONIE HOLSTEINS LTD*******

HUTT BRET SWIFT CURRENT*******

DALVOORDE DAIRIES LTD*******

LAJORD COLONY******

VANGUARD HUTT BRET*******

HUTT BRET DINSMORE*******

HUTTERIAN BRETHREN CHURCH
OF STAR CITY INC*

HUTT BRET SPRINGWATER*****

WHEATLAND HUTT BRET OF
CABRJ******

SEPT SUN ACRES LTD*******

Q VALLEY FARM LTD***+*+
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Classified Ad Service

SaskMilk offers a free classifieds service as part of its SaSkIV!IIk
newsletter. Anyone wishing to place an ad is welcome Boa rd Of DII’eCtOI’S
to contact the SaskMilk office at (306) 949-6999 or
info@saskmilk.ca. All negotiations will be independent
of SaskMilk. Please note that ads will be posted in two
issues and will then be removed unless SaskMilk is
notified otherwise.

Chair
(306) 537-9634
flamanmj@gmail.com

Vice-Chair
(306) 230-0154
albertleyenhorst@gmail.com

Second Vice-Chair
(306) 535-1922
gt.ell@sasktel.net

(306) 591-0315
broyhill192@gmail.com

(306) 201-7362
j_simanton@hotmail.com

(306) 352-2292
tommymilk@icloud.com

(306) 631-8053
rb.mcleod@sasktel.net

Reminder!
The deadline date for Quota Transfer, Quota
Exchange, and 10% Transfer Limit Exemptions is the (306) 221-1598
6th of each month nienhuis@sasktel.net
Your Quota Transfer, and 10% Exemption Applications

must be received on or before the 6th of the month in
order to be effective the 1st of the following month (306) 491-0432

Quota Exchange forms must be received in the leonard.countryclover@gmail.
SaskMilk office on or before the 6th of the month for

that month's Exchange.




