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Summer Milk Donati
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ly to serve the most vulnerable  dairy farmers to their communi-
members of the community. ty.

Through programs such as food More charitable dona-
provision, they support individ-  tion programs are underway at
uals and families in maintaining  SaskMilk. Keep an eye out for
healthy lifestyles. The hardships  those programs as they unfold
of the COVID-19 pandemic put over the next few months.
immense pressure on local food
banks — with first-time food
bank usage increasing over 140
per cent in Regina alone — and
these effects are still being felt
today.
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The summer months also

mark the end of the school year,
a time when families who rely
on school-based food programs
have to seek help elsewhere.
Children who cannot partici-
pate in school milk, breakfast,

IN_

SaskMilk, in partnership
with Saputo, is proud to con-
tinue the Summer Milk Dona-

tion Program with the Regina
and Saskatoon Food Banks this
year. This Program sees 50,000
litres of 2% milk delivered to the
Food Banks over the course of
8-10 weeks, with SaskMilk cov-
ering the cost of the milk itself
(approximately  $50,000) and
Saputo covering the processing,
packaging, and delivery:.

The Regina and Saska-
toon Food Banks work tireless-

or lunch programs may see their
dairy consumption drop over
the summer, and SaskMilk helps
to fill that gap with the Summer
Milk Donation Program.

This continued part-
ner ship between SaskMilk,
Saputo, and the Regina and Sas-
katoon Food Banks, highlights
the importance of community
involvement, and demonstrates
the dedication of Saskatchewan

A Regina Food Bank hamper is stocked
with 3.25% milk in 2020. Photo by Julie
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Mental Health Spotlight

10 Ways to Take Care of Your Mental
Health

When it comes to our physical health, we all have strategies to stay healthy and the physical parts of farming
help with that, from chasing after livestock, carrying supplies and products to going up and down the ladder of bins and
equipment.

Farming also comes with everyday challenges that are outside of our control. To help with those challeng-
es, the importance of treating your mental health as you would your physical health is a generally accepted principle.
Mental health is much more than one element of health. Many people see mental health as only meaning not having
symptoms of mental illness. Mental health is your overall psychological well-being. It means feeling good about who
you are, having balance in your life and in your thinking and responding constructively to life’s highs and lows.

Everyone should practice good mental health as it can protect you from mental illness. Taking care of your
mental health may mean seeking professional support and treatment, but it also means taking everyday steps to main-
tain and improve your mental wellbeing.

Here are some tips and advice on protecting and improving your mental health:

1. Value yourself: Treat yourself with kindness and respect. Feeling good about yourself boosts confidence to
learn new skills, visit new places and meet new people. It also helps when life takes difficult turns.

2. Do something for yourself: Put yourself as your number one priority. Take time to do activities and hobbies
that you enjoy and makes you feel fulfilled.

3. Keep active: Regular exercise can boost your self-esteem and can help you sleep, concentrate and overall, feel
better.

4. Eat well: We need a mix of nutrients and vitamins in order to stay healthy and function well. A diet that is
good for your overall physical health is also good for your mental health.

5. Socialize: Whether you're around people at the farm all day or work by yourself, life can feel isolating. It's im-
portant to turn to real-life interactions for the sake of your mental health. This could be something as simple
as reading a bedtime story with your kids at night, or getting involved in a sport or activity off the farm.

6. Find and talk to your support network: Talking about what is going on in your life, whether that is to celebrate
the great things or the challenges can help your mental health. Surrounding yourself with people who care
about you will help fight off a poor mental state while simultaneously filling your life with joy.

7. Take a break: This can be hard during the busy seasons of farming, but a change of scene or pace is good for
your mental health. It could be a 5-minute pause or stretch on the tractor, a half hour lunch break, or a few
hours enjoying an activity. A few minutes can be enough to de-stress.

8. Help others: Caring for others is often an important part of strengthening relationships with people close to
you. Volunteering your time and energy to help someone else can help you feel good as well - and it's a great
way to meet new people.

9. Understand that your mental health is always changing: Mental health isn't something you deal with once.
The state of your mind is something that is always changing and you need to treat it as such. Learn how to
recognize the signs of a decline in your mental state so you can fill your life with activities and thoughts that
make you feel empowered and joyful.

10. Get help when you need it: Seeking help is a sign of strength and it is important to remember that treatment
is effective. People who receive appropriate care can recover from mental illness can lead full, rewarding lives.

For a list of resources, please visit domore.ag/resources

The Do More Agriculture Foundation is not intended to be a substitute for professional medical advice, diag-
nosis, or treatment. If you are in crisis, please visit your local emergency department or call 911 immediately.

Written by Lesley Kelly.
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Who Should | Call?

Who at the SaskMilk office should producers call?
Here’s a handy guide!

CALL

AT

Bl

Sponsorship Requests

donation Requests

Dairyanna's Costume and Events
School Milk Program

Nutrition Resource Ordering

Anita Med|

306-721-9483

Quota Exchange and Private Quota Transfers
Leases

Transfer Credits

Security Applications

Projections for production

Name Changes

Designation of Signing Authority

Monthly production numbers for producers

Bev Solie

306-721-9488

School Milk Program
Marketing Activities

Chelsea Wilcoxen

306-527-0753

Website enquiries
Newsletter advertising
Dairy Conference

] Producer statements Darlene Weighill 306-721-9491
« Banking info for direct deposit of milk pay
«  Milk pick-up issues —variances in volumes, planning to quit
shipping, etc.
88 On Farm- licensing, facilities, equipment, driveways, yards, | TBD 306-949-6999
animal care
o Lab testing results
e Bulk truck drivers- licensing, complaints/issues
» Bulk tank calibrations
« Pro Action- Food Safety (CQM), Animal Care, Traceability,
Biosecurity, Environment
3 Monthly milk prices paid to producers Doug Miller 306-721-9485
e Provincial & National production updates
88 Rayner Dairy Centre & Research Emily Morabito 306-9266-6015
» Extension services
88 SaskMilk Portal Assistance Jenn Buehler 306-721-9492
3 Media or news stories or if you have been contacted by Joy Smith 306-721-9482
any media agency or reporter
Trade agreements, international trade updates
DEAP policy/program enquiries
Research enquiries or proposalsw
Social media enquiries (Twitter, Instagram, Facebook) Rigel Smith 306-721-9493
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Quota Exchange

The market-clearing price established for the July 2021 Quota Exchange was $42,200.

The next Quota Exchange will be held on August 15, 2021. All offers to sell and bids to purchase quota through the Quota
Exchange must be submitted by midnight, August 6, 2021. SaskMilk recommends that offers and bids be submitted well in
advance of the deadline date to ensure adequate time for corrections, if necessary.

When making bids on the Quota Exchange, the price on offers to sell quota is the minimum price that the producer is pre-
pared to accept for that quota. Only if the market-clearing price is equal to or greater than the producer’s minimum price will
that producer qualify for participation in the Exchange. Conversely, the price on offers to purchase quota is the maximum
price that the producer is prepared to pay for that quota. Only if the market-clearing price is equal to or less than the produc-
er's maximum price will that producer qualify for participation in the Exchange. The clearing price is set at the price where the
smallest difference exists between the accumulated volume offered for sale and the accumulated volume bid to purchase. The
results of the Quota Exchange are outlined in the following table.

Market Clearing Price per kilogram of butterfat $42.200
Daily Kilograms offered to Purchase 97.00
Kilograms offered to Sell 0.33
Kilograms sold 0.33
Number of Producers
- offered to purchase 11
- purchased quota 1
- offered to sell 1
- sold quota 1

Price No. of | Cumulative | Daily Kgs | Cumulative | Cumulative | Cumulative | Daily Kgs | Cumulative | No. of
($/daily kg Sellers | Sellers b.f. offered | sales Sales less purchases | b.f. of- bidders buyers
b.f) for sale Cumulative fered to

purchases purchase
$35,000.00 | O 0 0.00 0.00 -92.00 92.00 10.00 10 1

2000000 0o Jooo oo 7z00|7zmow o |1 —
s9:0000]0 o Jooo oo |50 [sen Jiow o |1 —

$4097500 J0 o ___Jooo _Jooo [-3200 [3200 _J1000 |4 J1 |
s41500 11 Joss Joas J-1e7 J200 _Jooo |1 Jo |

Please contact Bev Solie at 306-949-6999 for inquiries dealing with quota management sheets, the Quota
Exchange, for transfer credits, or with any other quota transactions.
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# OF PRODUCERS | # OF PRODUCERS TOTAL KGS OF
MONTH TRANSFER IN TRANSFER OUT BUTTERFAT
13,384
September 22918

Morch o J9o  ]10120 |

MONTH

July

September

November

January

March

DAILY KILOGRAMS

410.00

1,146.31

96.88

25.00

578.58

0.00

MONTH

July
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January
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May

# OF
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25
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216
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142

1,437
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POSITIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
+5 3 1,430
Oto+5 56 24,284
TOTAL 59 25,714
NEGATIVE CREDITS
ACCUMULATED (KGS OF
DAYS # OF PRODUCERS BUTTERFAT)
-15 3 4,762
-10to -15 22 88,795
-5 i =10 34 37,716
Oto-5 38 28,213
TOTAL 97 159,486

LOST OPPORTUNITY (KGS OF

MONTH # OF PRODUCERS BUTTERFAT)
June, 2020 8 3,531
July, 2020 10 3,572
August, 2020 8 2,022
September, 2020 6 617
October, 2020 3 491
November, 2020 3 255
December, 2020 4 844
January, 2021 5 1,006
February, 2021 2 365
March, 2021 2 522
April, 2021 2 846
May, 2021 3 1,573
June, 2021 & 2065

PRICE PER KILOGRAM CLASS
COMPONENTS AVERAGE TEST 1TO5
Butterfat 4.1134 16.364045
Protein 3.1960 2477809
Other Solids 5.8978 0.671350
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The average butterfat price received per kilogram was $19.25.

SASKATCHEWAN MILK POOL RESULTS JUNE 2021

Milk Sale Revenue $%$19,177.495.96
WMP Revenue/<Expense> <$174.427.76>
Total Revenue $19,351,923.72

& 6300 olote Milk Shake ®

@MUCH PUN.COM A i TR @
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990,904 989,664 1,240 1242452
1,023,353 1,044,803 (21,450) 043,564
1,023,170 1,005,440 17,730 242210
Sep-20 | 1,022,765 1,040,287 (17,522) 241,699
1,089,543 1,149,939 (60,396) 241,828
1,048 426 1,077,998 (29,572) 041,673
1,110,597 1138227 (27,630) 243172
1,106,333 1,059,133 47201 045941
995,725 864,139 131,586 045025
Mar-21 | 1065238 1,109,168 (43,930) 245,938
Apr-21 | 1011886 1,032,209 (20,323) 249071
May-21 | 1047519 1,050,598 (3,079) 251,343
Jun-21 | 1,005,130 1,034,403 (29,273) -252,237
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151,533 652,956 5.39% 12,122,607
152,228 631,506 5.19% 12,178,203
151,382 643,715 5.28% 12,110,521
151,062 622,175 5.15% 12,084,970
151,143 561,779 4.94% 12,091,404
151,046 567,629 5.10% 12,083,648
151,983 588,785 4.84% 12,158,620
153,713 635,986 5.28% 12,297,055
153,266 /80,919 6.3/% 12,261,248
153,711 /36,989 5.99% 12,296,905
155,794 /16,666 5.75% 12,463,534
157,089 /13,587 5.68% 12,567,126
157,648 684,314 5.43% 12,611,865
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SK Milk Production

106.00%

104.00%

102.00%

100.00%

98.00%

96.00%

94.00%

SK Position

Mar-17 Sep-17 Apr-18 Oct-18

May-19 Dec-19 Jun-20 Jan-21 Jul-21 Feb-22

Amoxicillin 3.1 10 / None Sulfadimethoxine 4.7 10/ 10
Ampicillin 7.7 10/ 10 Sulfamethazine 7.7 10/ 100
Ceftiofur and
Metabolites” 53 100 / 100
Cephapirin 14 20/ 20 Chlortetracycline 54 300 / 100
Cloxacillin 7.4 10/ None Oxytetracycline 66 300 / 100
Penicillin G 2.2 5/ 6& Tetracycline 21 300 / 100

1 Positive at least 20% of the time with 95% confidence.
* parts per billion or ng/mL
~ Ceftiofur parent drug sensitivity is approximately 1/2 that reported in the table.

& Canadian MRL for penicillin G is 0.01 IU/ml, equivalent to 6 ppb.

oo Canadian MRL for sulfa drugs are singly or in combination with other MRL listed sulfonamides.

Test stations are located at the following locations:

REGION

LOCATION

CONTACT

Swift Current, SK

Agifoods Truck Bay

675 Cheadle Street W., 306-773-1097 or Roger Ruf 306-741-3261

Star City, SK Star City Colony Reuben Tschetter, 306-921-9381
Grenfell, SK Jim Ross, 306-697-2232
Yorkton, SK Ford Dairy Farms Inc. Bud & Margaret Ford, 306-782-7240

Saskatoon, SK

Agrifoods Truck Bay (east of Saputo
receiving bay)

Mike V. or Mike K., 306-664-0202
After hours: 306-668-8135

Charm tests strips and Charm testers are now available for purchase through SaskMilk. Agrifoods is now carrying SNAP test kits for tetra-
cyclines as well as beta lactams. For further information contact: Deb Haupstein 306-721-9486




Monthly Weighted Average IBC
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Canadian Agricultural Partnership
(CAP)

The Canadian Agricultural Partnership is a $388M investment into Saskatchewan over 5 years
(2018-2023) to continue to help the agriculture industry innovate, grow and prosper.

There is a listing of videos that highlight the different programs being offered to farmers,
ranchers and agribusinesses and explain the program intent, applicant eligibility and available funding.
For the most up to date and detailed information on these programs, you can visit the website.

Risk Management - Assurance System Programs ‘ Producer Programs - Dairy

The Assurance System Producer Program provides dairy producers with a rebate for veteri-
narian assessments and approved eligible equipment expenses that improve biosecurity and animal
welfare practices.

Eligible items include: Colostrum batch pasteurizer; Foot baths; Headlock system and/or post-
and-rail system; Slip prevention in walkways; Loading chute (Max rebate: $3,000); Tilt table/trimming
chute; Rubberized flooring; Improved stall comfort; Motorized cow brushes; Remote surveillance for
calving; Group feeding systems for delivery of milk or replacer to calves; and Pain control administra-
tion training by veterinarian.

Visit the website for more details.

CANADIAN
== AGRICULTURAL
s PARTNERSHIP

Innovate. Grow. Prosper.



https://www.youtube.com/playlist?list=PLU6lNl6H8OCAHHM7z5B_ZN4u3CtMTO-NM
http://www.saskatchewan.ca/cap 
http://www.saskatchewan.ca/cap 
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Code of Practice
6.3 Evidence of Death

Death has been defined as, “the irreversible loss of brain activity demonstrable by the loss of
brain stem reflexes” (82).

‘ Confirm death immediately and before moving or leaving the animal. \

RECOMMENDED BEST PRACTICES

9 evaluate consciousness by lack of corneal reflex (touch the eyeball and note if the animal
blinks). Confirm death following the use of an acceptable method of euthanasia. A lack of
heartbeat and respiration for more than five minutes should be used to confirm death (81)

9 evaluate heartbeat. (Lack of heartbeat (can be best evaluated with a stethoscope placed
over the left lower chest area of the animal)

9 evaluate respiration. Lack of respiration (movement of the chest indicates respiration,
breathing may be slow and erratic in an unconscious animal).

DFC's Annual General Meeting

Dairy Farmers of Canada's 2021 Annual General Meeting was held virtually
on July 13" & 14%. Following the theme of sustainability, this year's event included
speakers such as Annette Verschuren, Chair and CEO of NRStor Inc., a company
that manages and develops energy storage projects, and Ludovic Meilhac, an Expert
Partner with McKinsey and Company. DFC leadership also provided updates on the
past year and led interactive question and answer sessions.

The event served as an opportunity to discuss current challanges facing
Canada's dairy industry and identify future possibilities for the dairy sector. Read
DFC's 2020-2021 Annual Report for more information.

Kt
i 7
DAIRY
L
LES PRODUCTEURS:

DU CANADA

WELCOME . .
TO THE 2021 ANNU]
GENERAL MEETI



https://2021-dfcagm-plcaga.can.chime.live/cms/data/modules/biosResources/res-90-cfb61cc918344d75ae3efecbf23f2f5a.pdf
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DFC Update

Pierre Lampron Re-elected as President of the
Board of Dairy Farmers of Canada

Dairy farmers have re-elected Pierre
Lampron to a third term as President of
Dairy Farmers of Canada (DFC) at the
organization’s annual general meeting.
Lampron is a sixth-generation dairy farmer
and a uniting voice of dairy farmers across
Canada.

‘I would like to thank dairy farmers for
putting their trust in me once again,” said
Pierre Lampron, President, Dairy Farmers
of Canada. “It has been an honour and a
privilege to serve as president of DFC's
board for the last four years, and | look
forward to continuing this important work
on behalf of dairy farmers in my final
term.”

Lampron was first elected to the board
of directors of the Producteurs de lait
du Quebec in 2000, and was initially appointed to DFC’s board in 2007. As a leader, Lampron believes that by
working together, dairy farmers can be more successful in reaching their goals and advancing their cause.

‘Il want to recognize my colleague Bonnie Den Haan for her campaign, " added Lampron. “All those who com-
mit to representing the interests of our dairy farmers at the regional, provincial or national levels deserve our
gratitude.”

A dairy farmer since 1987, Lampron owns and operates an organic dairy farm in Mauricie, Quebec, with his
brothers and son. Lampron embraces green technology and forward-thinking on his farm; the milk he produces
is sold in glass bottles across Quebec, and most recently Lampron, along with his sons, began welcoming urban
Canadians onto his farm through agri-tourism.

By the same token, he has been a champion in areas like sustainability and the adoption of innovative, for-
ward-thinking practices over the course of his presidency.

Lampron will be surrounded on DFC’s board by an impressive, knowledgeable and experienced group of dairy
sector leaders.

Dairy Farmers of Canada’s 2021 Board of Directors:

] President: Pierre Lampron

8 Vice-President/Manitoba representative: David Wiens
] British Columbia: Dave Taylor

] Alberta: Gert Schrijver

N8 Saskatchewan: Blaine Mcleod

88 Ontario: Albert Fledderus, Bonnie den Haan and Mark Hamel
¥ Quebec: Marcel Blais, Daniel Gobeil and Peter Strebel
3 New Brunswick: Denis Cyr

*® Nova Scotia: Gerrit Damsteegt

88 Prince Edward Island: Gordon MacBeath

*® Newfoundland and Labrador: Lucas Strong

88 Lactanet: Korb Whale
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June Quality Bonus

To get the quality bonus producers must have:

Monthly Average:
IBC - <= 30,000/ ml
SCC- <= 250,000/ml
FPt- lower than -0.525°Hortvet
No positive inhibitors

“represent # of months the quality bonus has been received

AARESTAD, P & D***

SEPT SUN ACRES U'D******

BLU J FARMS* ==

HUT BRET CHURCH OF

MARFAY FARMS LTD™"

NEUVIEW DAIRIES INC****

ELKREST FARMS LTD******

VANTAGE HOLSTEINS*™

J-C LAND & LIVESTOCK LTD* "7+

HIGHDALE FARMS LTD"*""**

CLEAR SPRING COLONY***=*

DIAMOND HOLSTEINS LTD*****

WILLOW PARK COLONY******

CRAILA DAIRY LTD******

ARTLAND DAIRIES INC***#**

K & K THONER DAIRY LTD****

BENBIE HOLSTEINS LTD******

LAKEVEIW COLONY****

KIELSTRA HOLSTEINS INC******

LOVHOLM HOLSTEINS®*****

HAVERLAND DAIRY LTD* """

DOWNIE LAKE COLONY******

NIENHUIS FAMILY FARM INC*****

HIDDEN VALLEY DAIRIES LTD*****

EATONIA HUTT BRETH" """~

MAIN CENTRE DAIRY FARM******

SCOTT COLONY™

ELL'S DAIRY FARM™***

DAUM DAIRIES*****

BRUINSDALE FARMS LTD******

MIL-EN-ROY FARMS (1981) LTD******

BARMOOR FARMS LTD***

ENNS FARMS LTD******

LAZY DAY FARMS =

W.C.C. DAIRIES CORP*rr#=*

STAR VALLEY FARM PART =+

PLUM BLOSSOM FARM LTD.
(SASK)******

RIVERSIDE DAIRY LTD****

HUTT BRET QUILL LAKE******

JBK FARMS LTD*****

SANDY RIDGE DAIRY LTD***

LEYENHORST, A& H "

HYLJON HOLSTEINS [ TD***r***

FEHR'S RIVERFRONT FARM**=***

VANZESSEN DAIRY INC*==***

FOTH VENTURES [ TD*****

RIBSTONE HUTT COLONY™***~

GRASSY HILL COLONY*****

HUTT BRET CHURCH OF RIVERVIEW

* ok ok ok

GLIDDEN HUTTERIAN BRETH-
REN™*****

JIMLEE FARMS LTD****

HUTT BRET SOUTHLAND* "+~

RIVER VALLEY HOLSTEINS LTD****

SAND LAKE HUTT BRET******

SIERRA HUTT BRETH""

FOX VALLEY FARMING CO******

101115806 SASK LTD*****~

MATTADOR HUTT BRETH"*

HILLSVALE COLONY***

ARM RIVER COLONY™**

SMILEY HUTT BRET* 7"

GIESBRECHT, KEN & KAREN*****

HUTT BRETH PONTEIX*****

BALGONIE HOLSTEINS LTD******

BERG DAIRIES™ ™ ***

HUTT BRETH SPRING CREEK™™****

DALVOORDE DAIRIES LTD******

RICHARD VAN DONGEN"***~

HUTT BRET SWIFT CURRENT=*****

VANGUARD HUTT BRET******

LAKEVIEW HOLSTEINS LTD******

LAJORD COLONY Fxx*x

WALDECK HUTT BRETH **

RYDALL LIVESTOCK LTD****

WHEATLAND HUTT BRET OF

BOESE, ARDEL & LENORA™****

HUTT BRET WEST BENCH*****~

Q VALLEY FARM LTD* """

HUTT BRET SPRINGWATER™***
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Classified Ad Service

SaskMilk offers a free classifieds service as part of its
newsletter. Anyone wishing to place an ad is welcome
to contact the SaskMilk office at (306) 949-6999 or
info@saskmilk.ca. All negotiations will be independent
of SaskMilk. Please note that ads will be posted in two
issues and will then be removed unless SaskMilk is
notified otherwise.

Reminder!

The deadline date for Quota Transfer, Quota
Exchange, and 10% Transfer Limit Exemptions is the
6th of each month
Your Quota Transfer, and 10% Exemption Applications

must be received on or before the 6th of the month in
order to be effective the 1st of the following month
Quota Exchange forms must be received in the
SaskMilk office on or before the 6th of the month for
that month's Exchange.

SaskMilk

Board of Directors

Chair
(306) 537-9634
flamanmj@gmail.com

Vice-Chair
(306) 230-0154
albertleyenhorst@gmail.com

Second Vice-Chair
(306) 535-1922
gt.ell@sasktel.net

(306) 591-0315
broyhill192@gmail.com

(306) 201-7362
j_simanton@hotmail.com

(306) 352-2292
tommymilk@icloud.com

(306) 631-8053
rb.mcleod@sasktel.net

(306) 221-1598
nienhuis@sasktel.net

(306) 491-0432
leonard.countryclover@gmail.




